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Through the arrival of the fourth industrial revolution and the
impact of the coronavirus pandemic, digital transformation
has become a strategic priority for organizations of all shapes
and sizes. But what exactly is digital transformation? What
does it mean for enterprise management and how to develop
competence for competing successfully in the digital age?
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During this 2 hours session, we will share:

= What digital transformation is, and isn’t
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transformation strategy
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" An approach to people driven (digital) change
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Come join us and learn how to kick start (or accelerate) your
digital transformation journey.

REGISTRATION CONTACT

Email: ankel.tao@clarkmorgan.com
Tel: +86 2162417753
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TRAINER PROFILE
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ClarkMorgan Limited

800-820-5501 (Toll Free - China)
www.clarkmorgan.com

Jasmine.shi@clarkmorgan.com

Shanghai Office (Headquarters)

Room 2- R04, Floor 2, SOHO Donghai Plaza, No 299
Tong Ren Road, Jingan District, Shanghai, 200041
TR XA #2995, SOHO A M1 — k%
2-R04 %, 200041

Phone: +86 21 5403 5500

Hong Kong Office

Unit 3, 20/F, Wellable Commercial Building, 513
Hennessy Road, Causeway Bay, Hong Kong
Phone: +852 3511 9051

London office

ClarkMorgan Limited (UK), 95 Mortimer Street,
London, W1W 7GB

Phone: +44 73-1190-0110

Beijing Office

Room 2301-2363, TaiKang Financial Tower, No. 38
East Third Ring Road, Chaoyang district, Beijing,
100026
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Phone: +86 10 8446 7487

Bangkok Office

725 Metropolis Building, Level 20, Sukhumvit Road,
Klongtan Nuea, Watthana, Bangkok 10110
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Phone: +66 63 937 1713
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